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Wanderroo 02
Project Overview
wanderroo is designed for travelers looking for memorable 
activities and unique experiences wherever they go. It brings 
the best recommendations right to your fingertips

Travel App
UX/UI

Wanderroo
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"Hey Murad, could you please come to 
my office for a moment? I'd like to 
discuss a new project idea with you.

You can mark it as done.

Of Course!

I've got this idea for a mobile app. You 

know, people don't just want to travel these 

days. It's about diving into the coolest 

activities and experiences each country has 

to offer. And sometimes, they want a 

companion for the journey.

What are you 
thinking?

Our app should be the go-to for travelers. It should make finding the best activities and experiences and, of course, it should help people connect with travel buddies.

"And, of course, 
don't forget to 
include the car 
rental feature."

Whatever he sees in his dream, 
he wants to have it done the 

next day.

"Have you heard 
of Wanderroo?"

HEYY

She is beautiful

I found a new 
place to go

IDEA BENCHMARK INFORMATION ARCHITECTURE USER FLOW WIREFRAME DESIGN SYSTEM USER INTERFACE PROTOTYPING

IDEA BENCHMARK INFORMATION ARCHITECTURE USER FLOW WIREFRAME DESIGN SYSTEM USER INTERFACE PROTOTYPING

App Name Car Rental Find Friend Entertainment Search&Filter Product Offering

Viator Don’t Have Don’t Have Have Have Booking tours, activities, 
attractions worldwide

Expedia Have Don’t Have Don’t Have Don’t Have Booking hotels and booking 
flights

Atmosfy Don’t Have Don’t Have Don’t Have Don’t Have Find bar&restaurants near by you

Travello Don’t Have Don’t Have Have Have Social networking, activities, and 
events

Backpackr Don’t Have Have Don’t Have Don’t Have Connects solo travelers seeking 
travel companions

Tourlina Don’t Have Have
Only 


Women
Don’t Have Don’t Have Women-only travel companion 

app for females

Wanderroo Have Have Have Have Find travel buddy, rent a car and 
all entertainments

Trending Must Dos

Change Country

Explore Restaurants

Explore Museums

Explore Night life

Explore Live Music

Explore City

Explore Amusement Parks

Search
Company Name 1

Company Name 1

Pickup Location

Pickup Location

Drop Location

Drop Location

Pickup Date

Pickup Date

Pickup Time

Pickup Time

Select a Car

Select a Car

Filter Licence ID

Mobile Number

Secondary Menu Tertiary Menu Function

Explore Find Buddy Rent a Car Profile

Menu
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Main Page Onboarding

Sign in

Email PasswordEnter your name
Choose Place

Sign up

 Googl

 Emai

 Apple ID

Murad Huseynov

......

Notificatio

 Wonderrloo wants to 

access to your location

Murad Huseynov
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PlaceHolder

Success Mesage

Paris,France

Paris,France

Barcelona,Spain

Rome,Italy

Istanbul,Turkey

London,England

New York,USA

Personal Information

Help and Feedback

Log Out

Settings

Payments

Location

PlaceHolder

Pick Up Date
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Drop Off Date
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Time

14:00 PM
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https://www.figma.com/proto/rFD49TNdR4nCOYkDv9UJk2/Wonderroo-app-Layih%C9%99?node-id=387-633&t=Amu5pfNzMUEcAiJR-1

Onboard Onboard

Sign up Page Sign up Page

Sign up Page Allow Location Page

Home Page Find Buddy Page

Car Rental Page

Car Rental Page

Car Rental Page Profile Page

Car Rental Page

Car Rental Page
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StudyFriend 01
Project Overview
Our project aims to develop an online 
learning platform that offers interactive 
classes, group work, and personalized 
learning experiences.

STUDYFRIEND
Online Learning Platform

User Research

Competitive 
Analysis

User Persona Information 
Architecture

User Flow

UI Kit

User Interface

1 2 3 4

User Research

1-What field do you take courses in from online education platforms?

27.3%

22.7%

13.6%

Design

IT

Programming

Foreign Language

45.5%

2-Do you sometimes find yourself getting distracted during online classes?

72.7%

27.3%
Yes (by phone,tv)

No

3-Which of the following will increase your focus on online education?

Group Works with Mentor

VR Classes

Interactive Classes

43.8%

6.3%

62.5%

Competetive Analysis

Personas

Tarlan Ahmadov

Age : 27

Job : Customer Service

Location : Baku Azerbaijan

Status : Single

Ali is high educated and works on weekdays. In his free time, he enjoys reading books 

and pursuing hobbies in the field of fine arts, such as painting and drawing.

Bio

The online education platforms he uses

Wants

Group Works with Mentor

Frustrations

There is not personal learning

Bad Habits

Using phone during classes

Emin Garayev
Age : 22

Job : IT Cybersecurity

Location : Baku Azerbaijan

Status : Single

Emin is high educated friendly person. He plays football in his free times but also he 

need improve himself. That’s why he uses online education platforms

Bio

The online education platforms he uses

Wants

Group Works with Mentor

Interactive classes

Frustrations

He always looks for interactive classes.

He has difficulty focusing during classes.

Information Architecture

STUDYFRIEND

Categories

Development

Business

Finance & Acc

IT & Software

Office

Personal Dev

Design

Marketing

Lifestyle

Photo&Video

Health&Gym

Music

Search Language Cart Account

User Flow

Popular Courses (3 items)



Example#!

-Course Name 

-Price

-Creator Name

-Rating stars

Suggested Tab

Contact Information

Card Details

3 digit number

located on the back of 
the card

Filter

Main Page
Categories 

Page
Categories

Design Page Product Page
Checkout 

Page

Development

Business

Finance & Acc

IT & Software

Office

Personal Dev

Design

Marketing

Lifestyle

Photo&Video

Health&Gym

Music

Rating

Language

Video 

Duration

Price

Features

New

Trending

Graphic Design Drawing course

Buy now

Complete order

Add to cart

Paypal

Credit 

Card

Name

Surname

Email

Phone No

Card Holder

Card no

Expiry Date

CVC/CVV

UI- Grid system

UI- Color

UI- Font

UI- Component kits
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Search any course

|

Blablabla

Placeholder

|

Blablabla

Placeholder

Get Started Learn More

Get Started Learn More

Get Started Learn More

Get Started Learn More

Get Started Learn More

Learn More Learn More

Learn More

Learn More

Learn More

Learn More

Learn More Learn More

Learn More

Learn More

Web Design

Web Design

Web Design

Web Design

UI

Home Page

Categories Page

Courses Page

Product Page

Checkout Page

Goal2Goal 03
Project Overview
Goal2Goal is a fast-paced, arcade-style 
football game where players compete in one-
on-one matches using their characters' foot to 
hit the ball from their goal post side to rival 
goal post side.

goal

GAME

UX/UI

2GOAL
Information Architecture

Game Flow

Font

User Interface

Wireframe

INFORMATION ARCHITECTURE

GAME FLOW

Main Menu

CharactersMissions ShopTournaments

Tournament1 Mission1 Character1 Coin Daily Gifts

Tournament2 Mission2 Character2 Skills

Tournament3 Mission3 Character3 Kit

Tournament4 Mission4 Character4 Customize Fanzone

Tournament5 Mission5

Settings Gift Inbox

WIREFRAME

FONT

GAME SCREENS

DIGITALT
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

1 2 3 4 5 6 7 8 9

Loading SIGN UP

CHARACTERS
CHARACTERS

TOURNAMENT MISSIONS

shop

Prototype : https://www.figma.com/proto/ZQ5GoWQvhibhJv841ueWgG/Goal2Goal?node-id=69-2&t=HFb22nMLFDmXo3wZ-1

POP UP HOME

Heineken 04
Project Overview
This landing page website is designed with a primary focus on 
informing customers. After conducting surveys with people who 
consume beer, we created personas. On this website, you can find 
different types of products for sale and their locations. It also 
includes information about the history and the brewery process.

User Research User Persona UI Kit

User Interface

1 2 3

Survey

Persona

Typography

Color

Color

What is your age group?

18-24

25-30

31-40

41 and up

How often do you drink beer?

Everyday

1-2 times in a week

1-2 times in a month

5-6 times in a month

1-2 times in a year

What kind of beers do you drink?

Pilsen

Lager

Stout

Ale

64%

45%

9%

23%

What percentage of alcohol do you prefer when consuming beer?

1-3%

4-6%

7-10%

10% and up

9%

68%

18%

14%

SARABUNSARABUNSARABUNSARA
SARABUNSARABUNSARABUNSARA
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SARABUN

Jamal İskandarov

“ I love drinking 

with my friends “

Following on social media

“Because I’love it” “Because I’m 
Liverpool fan”

Most Consumed Beer Brands

Jamal, a moderate beer enthusiast, 
indulges in the pleasure of beer 
consumption twice a month. It's a ritual 
he looks forward to with anticipation. 
Most of the time, he chooses the cozy 
ambiance of a local pub as the backdrop 
for his beer adventures with his fellas. 
When it comes to the type of beer, Jamal 
has a discerning palate. He leans toward 
beers in the 4-6% alcohol range, 
appreciating their balanced flavors and 
the pleasant buzz they provide.

Wants
 Different types of beers and prices

 Brewing

 History of Beer Brand

 Feedbacks

Frustrations
 Limited Choices

 Lack of Information

 Social Pressure

 Quality

#atpub

#alcohol

#withfriends

#single
#baku

#22yearsold

Considerations when buying beer

Taste

Quality

Price

Beer Choices

Regular Beer Craft Beer

Lager Pilsen
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