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My digital art portfolio represents my rendition of the
communications technology industry. Heavily influenced by
artists worldwide, | enjoy indulging in variations of art,
including photography, painting, and sculpting.

Highly passionate about technology, art and design, | express
my innermost feelings and emotions creatively through my
works. My knowledge of the communications technology
world is continually growing from small to large-scale
projects. | can demonstrate my ingenuity using multifarious
software, including Adobe lllustrator, Photoshop, Animate,
Blender, InDesign, iMovie and WeVideo.
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WORIKS




Pre-logo sketches:

| created a personal logo for my website/portfolio in Adobe
lllustrator. Using a mandala template as a basis, | added
different elements to make it unique.

Mandalas are a prominent aspect of my personality as their
diverse shapes and patterns illustrate my enduring personal
and emotional growth and eclectic branches of my nature. |
experience immense satisfaction in meticulously drawing

and keenly observing the assorted colours, patterns and
designs in different pieces.
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Title: Mandalas & Me
Date: January 11, 2023
Medium: Digital Art (Adobe lllustrator)
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Graphics

BOARD GAME DESIGN 34

Final Product & Commentary

Title: Comm Tech Made Fun!
Date: February 27, 2022
Medium: Digital Art (Adobe Illustrator)

Created to educate students about the
communications technology industry. A quick
summary of the game: players must pick a
coloured pawn, roll a die to begin, and move
through the board by answering different types

of questions (true/false, MCQ, risk or bonus)
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Salted N Rich
Caramel Chocolate

To briefly explore the realm of packaging
design, | decided to design a new package
alongside a new popcorn flavor for the Popcorn
Shed Company.

Additionally, | purchased a box of the popcorn
to analyze the elements on the packing

greater detail SECRET FAMILY RECIPE
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PACKAGING DESIGN
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Title: Cloudy Candy
Date: 27 October, 2021
Medium: Digital Art (Inkscape)

Assembled prototype.

The package design of this popcorn flavor is based on
a modern adaptation of a fair/carnival. Hence, | crafted
an authentic package design with the relevant
typography and graphics.

Moreover, package is designed to be cohesive with the
brand’s existing popcorn flavours. In essence, the
inspiration of the box inspired the way the box looks -
the colours are minimalistic, simple and neutral.

HANDCRAFTED GOURMET POPCORN .
GLUTEN FREE . ALL NATURAL INGRIOIENTS .

Cloudy Candy/
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Photography &
Print Publication

For more information, click me!
WAL
:

PHOTO GALLERY

Architecture and structural design have been my passion for several
years. In this gallery series, I've captured mesmerising structures
utilising compositional techniques to convey -

how architecture is often overlooked as an

art and profession, although it plays an

enormous role in our daily lives.
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https://www.artsteps.com/view/618ce575617a0082a1ba7128?currentUser
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Photography &
Print Publication

MINI-PHOTO INDEX'
Raw Phhotographs |

An attempt to broaden my
observation and photography skills.
Themes Explored: Night, Black &
White, Silhouettes, Macro, Nature,
and Food.




Photography &
Print Publication

Post capturing multiple raw photos to address the

MINI— PHOTO INDEX photography topics, | selected one raw photograph from

o each category and employed my photo-editing and
Edﬂﬂ:@@ﬂ Pﬂﬂ@ﬁ@g{f@[@hg Adobe Photoshop skills to refine the images.
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Photography &
Print Publication

MOVIE POSTER DESIGN
[mspiration & Process
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Title: The Stairwell
Date: November 27, 2021
Medium: Digital Art & Photography (Adobe Photoshop)

After cultivating an interest in watching horror films, |
developed a movie poster in Adobe Photoshop to
demonstrate my understanding of the movie genre.

Post brainstorming and researching, | incorporated a spirit
climbing up the stairs to justify the fictitious movie’s name. It
appears as though the spirit is approaching the viewer of the
poster, adding suspense and mystery to the story. | proceeded
to add smaller details to further alleviate the eeriness of the
ghost and the story as a whole. Finally, the stairwell, ghost,
railings (the mouth) and the two lights on the top (the eyes)
together materialise as an eerie ghost smiling.

Epic Films PRESENTS in Asscoiation with- Apple TV

OMING SOON
« STARRING Advika Mishra « PRODUCED AND DIRECTED BY Maanini Mishra o
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Print Publication & )
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For my father and grandmother’s birthdays, |

PHOTO MO SAICS collated over a hundred images to create
photo mosaics for them to cherish their
intangible memories.

Title: GM - A Walk Down Memory Lane Title: How Far We've Come
Date: July 30, 2022 Date: July 29, 2022
Medium: Photography (Adobe Photoshop) Medium: Photography (Adobe Photoshop)




Still Life

FANATIC FOLK A
[mspiration & Process =

As part of an art assessment, | needed to create a still-life
piece to represent my family. To begin, | researched still-life
artists, portraits, and examples of works by various artists
to take notes regarding the materials they used to
complete their works. | found that many pieces were
abstract, whimsical and entirely personal in terms of the
items the artists used to represent their families.

| Photographed Reference Image
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Still Life

FANATIC FOLK
Fimall Produet

Title: Fanatic Folk
Date: October 6, 2021
Medium: Oil Pastel

This extraordinary and personal artwork revolves
around the uncommon theme of a family portrait. |
have used thoughtful, unique, and distinctive objects
to symbolise the various members of my family. |
used an Oxtrich soft toy to signify my specialised
connection with my dog, a home telephone to
represent the strength of the bond | share with my
mother, a red hair colour bottle to illustrate one of
the most memorable moments | have with my father
and a certificate to portray my competitive, love-hate
relationship with my twin sister. Defying conventional
family portrait ideologies, this work stands out among
others. The oil pastels and touches of markers added
texture and immense depth to the piece, making it
look lifelike. The connection and closeness | share
with my family are excellently brought forth by this
artwork.

CHCID- Grode 10
Semester2 2020-2011
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REESE’S COMMERCIAL
[mspiration & Process

Reese’s chocolate company innovatively advertises its product. Each year,
the company designs a new commercial for festivals including Halloween
and Easter since chocolate sales skyrocket at these times of the year. Their
current advertisement ideas and commercials extensively interacts with the
targeted market. As part of a school assignment, | was challenged to create
a video commercial to advertise a new product for the chocolate company.
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Animation
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REESE’S COMMERCIAL
Fimall Produet

Title: Jingle Bell Things
Date: February 27,2022
Medium: Animation (Adobe Animate)

| designed a commercial for a new Christmas
and New Years’ peanut butter cup product by
adding some of my ideas alongside keeping
the company’s typical branding and
advertising methods authentic.

In addition, | tweaked their existing peanut
butter cups slightly since | want to customise
the chocolate product specifically for
festivals near the end of the year, ie
Christmas and New Years'.

19


https://docs.google.com/file/d/1QZVS-5mv8ttuDb7KzeXoa701qVLYU2XX/preview

A/V Production

MINI-DOCUMENTARY
[mspiration & Process

Meditation

Scene Scene #1:

3 Stock footage (videos and imoages) to support my opinion with simultanecus
Hrially descrive | factual narration on schoot and stress.
soma possiie
SCENES you Scene #2.
would Inciude Using a mixture of angles and filming techniques learnt in class, | will be
interviewing friends and fellow claossmates obout their experiences with stress
and asking them g 1s relating to sh . .

Scene #3:
Video footage of a student stressing out over school work to resnact sorme
scenes I've envisioned | want fo include In my documentary,

Scene #4:
Quotes providing advice on coping with stress.

Narrgtion style;

- Interviews:
- lwill not be Including the Inferviewer’s {my) voice In the inferviews.
- It avoids audio overiap and keeps the interview more formal,

- Voiceover:
- 1wl be narrating facts, my opinlon and other information revolving around my topic
throughout the documentary.
Transition type:
Cross Hatch: | will use this fransition fo switch between fwo sets of information narration or fo switch
between clips and quotes. If gives the viewer a fo process the ) just conveyed to

them

3D cube horizontal: This transition will be used to switch between Inferviews or fo switch befween
narrating information and an interviewee answering questions.

| will use other simple transitions like the cross dissolve or fode in different parts of my documentary
when making simple transitions between fopics.

Video effects:

I will be including stock video footage avallable on videc-making plotforms like WeVideo to help
further effectively communicate my message.

Other styles or effects:

| will add monochrome filters in some parts of my documentary to deepen the meod ond
emphasise the information presented in that specific scene.




AV Production

MINI-DOCUMENTARY
[Fimall Product

Title: Mastering Stress Management
Date: April 29, 2022
Medium: Audio-Visual (WeVideo)

Stress is an ever-staying aspect of an
individual's life. Specifically, high school
students in the process of graduating
experience an immense amount of stress due
to multiple reasons like the uncertainty of the
future, studying for exams, college
applications, parental pressure etc. However,
research suggests very few individuals make
time to find mechanisms to cope with their
stress.

Hence, the purpose of this mini-documentary
is to urge teenagers to develop stress
management skills or indulge in activities
that help them alleviate stress.
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https://docs.google.com/file/d/1B-8s5Nb98iqB6TeuhnYfsUkXSdS9n5N5/preview

